














	1 Introduction
	In response to the call for papers 19 submissions were received, out of which, 9 papers have been selected following a careful review process with at least three reviews for each submission. The accepted papers were grouped into four sessions: Evaluating Credibility of Digital Resources, Quality of Web 2.0 Content, Information Aggregation and Comparison, and Vendor and Product Reputation. In addition, we had a pleasure to invite Ricardo Baeza-Yates from Yahoo! Barcelona as a guest speaker delivering a keynote talk entitled: User Generated Content: How Good it is?
	2 Paper Presentations
	2.1 Evaluating Credibility of Digital Resources
	2.2 Quality of Web 2.0 Content
	2.3 Information Aggregation and Comparison
	2.4 Vendor and Product Reputation
	The paper entitled: Seller's Credibility in Electronic Markets: A Complex Network based Approach by A. Pereira, A. Silva, W. Meira Jr. and V. Almeida began the last session of the workshop. The authors address the problem of estimating the trust levels of sellers in electronic marketplaces using complex network analysis. The network is built upon the structure of interactions between market participants. The proposed method achieves more than 80% accuracy and is meant to be a support decision mechanism for buyers in electronic markets.
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